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Abstract

The primary objective of this study is to establish a comprehensive model
for the personal branding of professional athletes on Instagram,
encompassing its impact on sports migration. To this end, a mixed-
method research approach was adopted, wherein the qualitative section
incorporated insights gleaned from library experts and semi-structured
interviews with 15 experts. Following this, a Delphi screening technique
was utilized, resulting in the identification of 4 significant factors and a
total of 52 indicators. Upon completion, a 52-item questionnaire was
formulated. The statistical population of this study includes professional
athletes who are active users of Instagram. In order to determine the
sample size for each factor (ranging from 10 samples), 520 individuals
were selected. SmartPLS2 software was employed to model the
structural equations and further analyze the collected data. Through the
process of confirmatory factor analysis, four key factors emerged: 1)
performance, comprised of 7 indicators; 2) personal, consisting of 12
indicators; 3) social, encompassing 13 indicators; and 4) ethical, with 8
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indicators. Altogether, 40 distinct indicators were identified. The
computed internal reliability, item reliability, convergent and divergent
validity, and significance coefficients of the paths, as well as the R2 of
the model, all demonstrated a high degree of suitability for further
analysis. Moreover, the Goodness of Fit (GOF) was determined to be
0.48, falling within the ideal range. The analysis revealed a significant
influence of athletes' personal brand on sports migration, with social
factors (impact: 0.185) and personal factors (impact: 0.384) exerting a
notable effect at the p < 0.01 level, while functional and moral factors
showed no significant influence. Moreover, the R2 value indicated that
the 4 factors of athletes' personal brand accounted for approximately 48%
of the causes of sports migration.

Introduction

In the realm of professional sports, renowned athletes are pivotal
elements of the business, often attaining great popularity amongst sports
fans as human brands. Given the inherent risks of injuries or performance
loss that may arise, athletes in the sports industry are considered as highly
volatile products. This underscores the crucial importance for athletes to
devise robust business strategies, where the personal brand acts as a
powerful trademark that enhances their value and marketability.
Furthermore, in recent times, the phenomenon of athlete migration in
Iranian sports has been on the rise. According to the most recent statistics
from the International Organization for Migration regarding Iran, the
country occupies 69th place out of 188 other nations, with a migration
rate of 3.4%, which includes coaches and athletes.

Literature Review

In the domain of personal branding, the findings of Banite et al. (2011)
highlight that eight fundamental factors significantly influence the
selection of a prominent athlete for product endorsement. These factors
encompass: the bond shared by the audience with the athlete and the
product, the alignment between the product and the athlete's field of
expertise, the athlete's attractiveness, respectability, recognizability
within society, trustworthiness, and the general interest in the athlete. In
their study, Naqvi and colleagues (2019) identified 13 key categories and
70 distinct concepts, including aspects such as management style,
professional commitment, internal and external factors, chivalry,
harmony, competition style, attractiveness, and so forth. Building on this,



¥VV | Designing an Optimal Model for Personal ... ; Faraji et al.

Nazimi and colleagues (2020) further identified a total of 62 concepts,
organized into 11 categories, and 4 main factors: athlete behaviors,
personality traits, marketable lifestyle, and sports performance. Among
these factors, "sports performance” stands out as the most influential in
advancing the personal brand of professional athletes.

Numerous studies on personal branding have highlighted the crucial
role of media, particularly social networks, in its formation, applicable to
both athletes and non-athletes, including managers. In this context,
Baidullah Khani and Kahrazeh (1400) have identified three significant
factors that contributed to Trump's election as the president of the most
powerful nation in the world: media narratives, performance style, and
the reception/perception of the general public. Various studies have
explored the causes of migration, yielding mixed results. Javadzadeh
(2014) found that economic factors were a primary cause, while Qalipour
and colleagues (1386) emphasized socio-theoretical justice and
Aghazadeh (1394) underscored internal motives. Moghimi (2017)
advocated for an effective management system to retain elites, while
Shah-Abadi (2013) highlighted the influence of a lack of political and
civil freedoms on elite migration. Grossi (2003) divided the factors
influencing migration into four categories: economic, social, educational,
and cultural, while Lenoir Towiz and Siuk (2021) underscored pull
factors drawing players to work abroad and aspects deterring them from
their country's sports system. Orliosky et al. (2018) emphasized a
combination of individual, family, organizational, and national factors,
while Ario et al. (2016) pointed to the quality of governance as a factor.
Mitra et al. (2011) found increased political stability and, as outlined

Despite the significance of athletes' personal branding and its
influence on sports migration, there has been relatively little research
conducted in Iran, particularly within the virtual realm. Furthermore,
existing studies in this domain have yielded varied outcomes. In our
modern era, the topic of personal branding has become a prominent
subject frequently discussed in social networks. Considering the
significant role of social networks in building a personal brand, this
research aims to identify the factors influencing the desired personal
branding model of professional athletes on Instagram. Moreover, this
study aspires to investigate the factors affecting sports migration, and
ultimately explores the impact of athletes' personal branding on sports
migration.
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Methodolog

The research method utilized in the study combines both qualitative and
quantitative approaches. In the first phase, library studies and semi-
structured interviews were employed to identify indicators linked to the
development of athletes' personal brands using the Data Theory approach
rooted in grounded theory and Charmaz's structuralist viewpoint.
Subsequently, existing data was coded, and a questionnaire was designed
based on the researcher-developed model presented in the first stage.
This allowed for the collection of quantitative data for testing the model.
Ultimately, the study examined the impact of personal branding on sports
migration.

Results

The research method utilized in the study combines both qualitative and
quantitative approaches. In the first phase, library studies and semi-
structured interviews were employed to identify indicators linked to the
development of athletes' personal brands using the Data Theory approach
rooted in grounded theory and Charmaz's structuralist viewpoint.
Subsequently, existing data was coded, and a questionnaire was designed
based on the researcher-developed model presented in the first stage.
This allowed for the collection of quantitative data for testing the model.
Ultimately, the study examined the impact of personal branding on sports
migration. The analysis revealed that the personal brand of athletes
indeed influences sports migration, with a path coefficient equal to
+/££¢, The t-value of YV/)+71 demonstrates a significant impact at the p
< +/+) level. The study further found that among the four factors of
athletes' personal branding, two of them—social factors and personal
factors—exerted a significant influence on sports migration at the p <
+/+Y level. Meanwhile, functional and moral factors showed no
significant effect on this phenomenon.

Conclusion

Social networks, particularly Instagram, have gained widespread
popularity among users due to their distinctive features and
characteristics. They have the potential to play a significant role in
disseminating information and fostering interaction and communication
on a global scale. The media and social networks not only influence the
formation of athletes' personal branding but also, as the findings of this
research demonstrated, are linked to the migration of athletes. This
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phenomenon is not solely relevant to athletes, but also pertains to
individuals associated with sports networks such as club proprietors,
managers, representatives, officials, and members of the media. The
factors influencing migration are multifaceted and encompass not only
economic aspects but also political, historical, geographical,
sociological, and cultural factors. Consequently, to fully grasp the
complex causes of migration, a comprehensive approach that goes
beyond economic considerations and delves into broader societal
dynamics is necessary.

Social media represents a novel public arena in the day-to-day lives
of millions of individuals, fostering an environment where people can
share, discuss, organize, and plan digitally, ultimately paving the way for
collaboration. This change in communication patterns profoundly
impacts interactions between people and within society, consequently
transforming our social lives. The advent of these alternative
communication channels is undoubtedly beneficial for migrants who
make the decision to leave behind their family, friends, and homeland.

Social networking platforms like Instagram, Telegram, Facebook,
Twitter, LinkedIn, and others serve a primary function of enabling
individuals to forge and maintain strong ties with their country of origin,
construct and preserve transnational networks, rapidly disseminate
information, and establish more precise connections abroad.
Transnational networks developed by immigrants in a digital space can
significantly influence the migration process and, consequently, the
immigrants themselves. In summary, sports migration has various
positive and negative aspects, but considering the allure of countries
accepting immigrants, the push of internal factors, and the absence of
plans to improve the sports status, increase political stability, promote
economic activities, expand social capital, establish justice and trust,
ensure good governance, and effective leadership can effectively
minimize the adverse effects of sports migration.

Keywords: Personal Brand; Professional Athletes; Instagram; Ssports
Migration.
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