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Abstract

This study aimed to model customer acquisition through social
media marketing for the Omid Entrepreneurship Fund, utilizing a
structural-interpretive approach. The research was grounded in an
interpretivist philosophy and employed an inductive reasoning
approach. In terms of its objective, the study is applied-
developmental, and from a data collection standpoint, it is non-
experimental  (descriptive). A  mixed-methods (qualitative-
quantitative) design was adopted to achieve the research objectives.
The participant pool consisted of academic experts and experienced
managers from the Omid Entrepreneurship Fund, selected through
purposive sampling. Theoretical saturation was achieved with 18
participants. Data were collected using semi-structured interviews
and a questionnaire based on a pairwise decision matrix. The
qualitative coding results were validated using Holsti’s method
(0.712) and Cohen’s Kappa coefficient (0.655). The questionnaire's
face validity was confirmed, and its reliability was supported by a
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high internal consistency coefficient (0.826). Thematic analysis of
the interview transcripts was performed using MaxQDA 20. In the
subsequent quantitative phase, structural-interpretive modeling
(ISM) was implemented with MicMac software to identify
relationships among constructs and design the final model. The
findings revealed a hierarchical model where strategic factors,
artificial intelligence, and technical components form the foundation,
influencing media management and security. These factors
subsequently affect media user-friendliness and quality, which in
turn enhance content value, content management systems, and
content production principles. Ultimately, through the establishment
of aesthetics and interactivity, the final goal of customer acquisition
for the Omid Entrepreneurship Fund is achieved.

Extended Abstract:

Introduction

In the contemporary business landscape, customer acquisition is a
critical determinant of organizational success. Intense market
competition and the proliferation of consumer choices have compelled
companies to intensify their efforts to attract and retain customers.
The implementation of innovative marketing strategies, the delivery of
quality services, and the creation of unique customer experiences are
pivotal factors in this endeavor. Understanding the mechanisms of
customer acquisition and its role in strategic decision-making
represents a key challenge in service marketing, one that has not yet
received commensurate scholarly attention despite its significant
importance. Concurrently, social media has emerged as a pervasive
communication channel, creating unprecedented opportunities for
connection and interaction with customers.

Attracting new customers is a fundamental objective for the Omid
Entrepreneurship Fund. The Fund's mandate, as stipulated in Article 6
of its statute, is to mobilize financial resources and provide facilities to
individuals, with a specific focus on rural and deprived areas,
industrial clusters, and entrepreneurs. In recent years, it has played a
significant role in supporting production and employment by
increasing capital and financing stagnant production units. For
instance, in the year 1403, the Fund scheduled the financing of 730
such units. From a strategic perspective, the adoption of social media
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marketing can enable the Omid Entrepreneurship Fund to engage
more extensively with entrepreneurs and small business owners.

Utilizing platforms such as Instagram, LinkedIn, and Telegram
enables the Fund to disseminate information on financial facilities,
loan conditions, and business growth strategies more effectively.
Furthermore, direct interaction with applicants and the publication of
entrepreneurial success stories serve to enhance public trust and attract
new customers to the Fund's services. Targeted marketing on social
media also facilitates the identification of diverse group needs and the
provision of tailored services. Conversely, neglecting social media
marketing may diminish public awareness of the Fund's services and
result in missed critical opportunities for applicant acquisition.

In today's digital economy, small businesses and entrepreneurs
predominantly rely on online channels for information. Consequently,
the absence of a robust digital presence prevents the Fund from
effectively communicating with its target audience. Furthermore,
competition with other financial and support institutions necessitates
the adoption of modern marketing methods; failure to do so risks
applicants turning to alternatives and diminishes the overall impact of
the Fund's services. Therefore, this study addresses the following key
research question: What is the structural model for customer
acquisition through social media marketing at the Omid
Entrepreneurship Fund?

Methodology

This study was grounded in an interpretivist philosophy and utilized
an inductive approach. In terms of purpose, it is an applied-
developmental study, and from a data collection perspective, it is non-
experimental (descriptive). A qualitative research design was
employed to achieve the research objectives. The participant
population consisted of university professors and experienced
managers from the Omid Entrepreneurship Fund. Purposive sampling
was used, and theoretical saturation was achieved with 18 participants.
Data were collected through interviews and a questionnaire based on a
decision matrix.

The reliability of the qualitative coding was validated using
Holsti's method (0.712) and Cohen's kappa coefficient (0.655). The
questionnaire's validity was established through face validity, and its
reliability was confirmed by a high internal consistency coefficient
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(0.826). The interview transcripts were analyzed and coded using
thematic analysis in MaxQDA 20 software. Subsequently, the
structural-interpretive modeling (ISM) method was applied using
MicMac software to determine the relationships between constructs
and to design the final model.

Results and Discussion:

In the findings phase, to facilitate analysis, the interview transcripts
were imported into MaxQDA software and reviewed iteratively to
identify key concepts. During the open coding phase, 319 initial codes
were identified. Subsequently, axial coding was applied to consolidate
these into 13 main themes and 67 basic themes. The results of the
thematic analysis successfully identified and presented the core
themes constituting the customer acquisition model through social
media marketing for the Omid Entrepreneurship Fund.

Conclusion:

The research results demonstrate that strategic factors, artificial
intelligence, and technical components form the foundational layer of
the model, directly influencing media management and media
security. These factors, in turn, affect media user-friendliness and
media quality, which subsequently enhance content value, content
management systems, and content production principles. Ultimately,
through the establishment of aesthetics and interactivity, the final
objective of customer acquisition for the Omid Entrepreneurship Fund
is achieved.

Keywords: Customer Acquisition and Retention, Social Media
Marketing, Omid Entrepreneurship Fund.
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